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FOR IMMEDIATE RELEASE

The USO and Pimsleur® Launch
FREE AFGHAN LANGUAGE PROGRAMS
Lowering the Language Barriers for U.S. Troops in Afghanistan
[New York, NY - June 4, 2012] The USO and Pimsleur® Language Programs, in partnership with
The Boston Foundation, are proud to announce FREE AFGHAN LANGUAGE PROGRAMS, an
initiative to eliminate language barriers for U.S. troops stationed in Afghanistan.
Troops arriving or stationed in Afghanistan are now tasked with the responsibility of training and
helping local communities stabilize on their own as sovereignty is slowly transitioned to the
Afghani people. FREE AFGHAN LANGUAGE PROGRAMS is designed to assist troops in
learning the local languages spoken—Pashto and Dari—and further day-to-day communications
with the Afghani population.
"I am a soldier stationed in Pashtun, Afghanistan. With this awesome product, I have built a solid
foundation in the Pashto language in just two months, which I use every day with astonished
Afghans. Some of the cultural points are extremely useful, such as which subjects are best
avoided in casual conversation. As various forms of ignorant speech can do a great deal of trouble
in all cultures, it's very good that the lessons include these warning points," says Philip Martin, 1st
Special Forces Group, 1st Battalion.
Pimsleur’s portable audio programs are easily downloadable for use in the field or on a base.
With upgraded download capabilities, troops are now able to access entire Pashto and Dari
language courses as mp3s in just one click from the USO website. Every new deployment pack
will have a postcard with the easy-access instructions to download one or all of the language
courses. Pimsleur is currently offering two levels in Pashto and one level in Dari, with a second
Dari level coming in early 2013.
“Providing our troops with the tools they need to understand the culture and language of the
region where they serve allows them to do their jobs even better,” said Steve Missimer, Vice
President of Programs at the USO. “Supporting our service men and women, wherever they are,
—more—
is at the core of what the USO does, so we are proud to be a part of this effort.”

Robert Paris Riger, Vice President & Director Pimsleur Language Programs added, “Pimsleur is
genuinely excited to be working with the USO to ensure that our Pashto and Dari Language
Programs reach the soldiers in Afghanistan free of charge. Navigating the various Afghan social
and political groups requires skill in speaking the local language. As Nelson Mandela said: ‘If you
talk to a man in a language he understands, that goes to his head. If you talk to him in his own
language, that goes to his heart,’”
The FREE AFGHAN LANGUAGE PROGRAMS were made possible through donations from
Omar Khudari, a Boston-area philanthropist, who had a dream of giving U.S. troops the ability to
communicate directly and easily with the civilian population in Afghanistan. As an avid user of
Pimsleur language programs, Khudari’s vision led him to fund the project, now known as FREE
AFGHAN LANGUAGE PROGRAMS. His generous donation to The Boston Foundation allowed
Pimsleur® to develop audio-based the language training courses in Pashto and Dari.
“There is no better gesture of respect and good will you can make in a foreign land than speaking
the local language. I have been hearing for some time about the military's desire to improve its
language training in order to ‘win hearts and minds’ in Afghanistan. It occurred to me that Pimsleur
courses in Pashto and Dari would be an obvious solution. I am very excited to be able to help get
these courses to our troops sooner rather than later,” says Omar Khudari, Project Philanthropist,
Entrepreneur.
Available in over 60 languages, Pimsleur® courses have been at the forefront of audio foreign
language instruction for over 45 years. To learn more about this partnership, visit
http://pages.pimsleur.com/uso.
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